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The 10-Min Challenge
Brainstorming & Content Creation

This guided exercise will walk you through a practical, three-step process for using
Al to brainstorm and generate a high-quality content plan for social media in under
10 minutes.

The Challenge: Create a Social Media Campaign for a New Product

Your goal is to use an Al tool (such as Google Gemini, ChatGPT, or an Al-embedded tool in your work
software) to manage the content creation process, from initial idea to final output.

Step 1: The Initial Brainstorm

Use Al to act as your creative partner. Give it a clear persona and all the necessary details to generate a
comprehensive campaign plan.

Your Prompt:

"You are a creative marketing strategist with a friendly, conversational tone, writing for a New Zealand
audience. My product is a reusable coffee cup made from recycled materials. The target audience is
environmentally conscious young professionals in New Zealand. Your task is to create a full content plan
for a social media campaign that will run for one week. The campaign is called ‘Sustainable Sips.'

Here are the specific instructions for your output:

« Campaign Pillars: Provide three campaign pillars that will serve as the foundation for the content. For
each pillar, give a brief, one-sentence explanation.

» Hashtags: Suggest three trending hashtags for New Zealand and the wider industry that would be a
good fit. Also, suggest one branded hashtag for the campaign.

» Content Calendar: Generate content ideas for Monday through Sunday. For each day, provide a
content type (e.g., Instagram Story, LinkedIn Post, TikTok Video) and a full draft of the content,
including a headline, body text, and a call to action.

» User-Generated Content: Suggest three ideas for user-generated content that align with the
campaign themes."

Step 2: The Final Review

The Al's output is your first draft. It's not a final product. Your role is to be the human expert who refines
and elevates the content.

Your Action:
e Readthrough the entire content plan generated by the Al.
¢ Checkthe facts and make sure the tone is consistent with your brand.
* Add personal anecdotes, specific company details, and a unique creative spark that the Al can't
generate on its own.
* Review the hashtags and make sure they are a good fit for your brand's voice and audience.

Your Result: Within minutes, you'll have a fully-formed social media content plan for an entire week.
This saves you hours of brainstorming and writing, allowing you to focus on strategy and engagement.
By completing this challenge, you'll see firsthand how Al can act as a force multiplier for your creativity,
helping you work smarter and faster.
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